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As partners and co-founders of
LifeWorth Financial, a f inancial 

services fi rm, Jacqueline Fish and Jennie 
Derby quickly found something in 
common—a passion for giving their time 
and resources back to the community. 
 After attending a Northwestern 
Mutual annual conference, Fish recalls 
the founder of TOMS Shoes speaking 
about the positive impact resulting from 
concentrating your efforts into one cause. 
Realizing their passion had been spread 
across several different organizations, the 
two women came out of the conference 
with renewed enthusiasm and energy for 
making a signifi cant impact through an 
intense focus on one area.
 “We give clients clarity of purpose, 
aligning the life they want with the assets 
they have,” says Fish. “In the same way, 
we decided to align the work we do with 
a great need in our city.”
 In Charlotte, where their business is 
located, despite tremendous growth and 
wealth, the city continues to rate high in 
poverty levels, compounded by the fact 
that children born into poverty in the city 
have a low chance of any upward mobility.
 “As people of integrity, we wanted to 
make an impact on the fi nancial strength 
and stability of all people in Charlotte, 
not only those fortunate enough to need 
strategic planning,” Derby remarks. 

LifeWorth Financial is located at 6235 Morrison Boulevard, 
Charlotte, NC 28211. For more information, 

please call 704-442-4410 or visit lifeworthfi nancial.com.

FOR CHARLOTTE’S LIFEWORTH 
FINANCIAL TEAM, A DESIRE 

FOR A REMARKABLE CLIENT 
EXPERIENCE LED TO A PASSION 
FOR SERVING THE COMMUNITY. 

Helping 
Empower YOU 

to Reach YOUR 
Financial Goals 

 So, she and Fish made an intentional 
decision to do something to help defeat 
generational poverty.

ADDRESSING GENERATIONAL 
POVERTY
They decided the most effective, mean-
ingful way to accomplish that goal 
would be by partnering with Common 
Wealth Charlotte (CWC), a nonprofi t 
taskedwith “empowering Charlotte’s 
low-income wage earners to achieve 
fi nancial independence through inno-
vative fi nancial education and capability 
services.”
 In 2019, LifeWorth offi cially commit-
ted to funding the organization to the 
tune of $150,000 over fi ve years.
 CWC’s Chuck Jones, executive director, 
explains that Charlotte is ranked 50th of 
50 cities in upward mobility. CWC, he 
says, provides pathways to greater fi nancial 
stability to Charlotte’s economically-
vulnerable families. In addition to 
assisting clients in building assets, 
credibility as borrowers, and wealth, the 
organization also provides opportunity 
loans specifi cally designed to assist clients 
during income gaps, to cover unexpected 
emergencies, to pay off extortionately-
high predatory short-term loans, and to 
provide education in the forms of fi nancial 

empowerment workshops provided 
on-location at 51 nonprofi t partners and 
one-to-one fi nancial counseling. CWC’s 
ultimate mission is to move clients from 
needing financial assistance to being 
fi nancially capable. 

CLARITY OF PURPOSE
Above and beyond their community 
involvement, Fish says the cornerstone 
of LifeWorth is planning. “We want our 
clients to leave the offi ce and say to the 
person they came with, ‘I have never felt 
more in sync with you as I do now—
about fi nances and life goals.’ Wealth 
is a tool, not a collectible. We help 
clients fi nd clarity, empowering them 
to use their wealth to achieve their goals 
no matter what they are. We are great 
asset managers, income planners, and 
tax effi cient strategists, but all of that 
is pointless without excitement around 
what the wealth can build for the families 
we serve.”
 In addition to financial planning and 
wealth management, the team offers 
life and disability insurance planning, 
retirement and education planning, 
income planning, and estate and business 
services. 

Jacqueline Fish and Jennie Derby use LifeWorth Financial as a marketing name for doing business as a representative of Northwestern Mutual. LifeWorth Financial is 
not a registered investment adviser, broker-dealer, insurance agency, or federal savings bank. Northwestern Mutual is the marketing name for The Northwestern 
Mutual Life Insurance Company, Milwaukee, WI (NM) (life and disability insurance, annuities, and life insurance with long-term care benefi ts) and its subsidiaries. 
Fish and Derby are Registered Representatives of Northwestern Mutual Investment Services, LLC (NMIS) (securities), a subsidiary of NM, broker-dealer, registered 
investment adviser, and member FINRA and SIPC and agents of NM. This publication is not intended as legal or tax advice. Financial representatives do not give 
legal or tax advice. Taxpayers should seek advice based on their particular circumstances from an independent tax advisor. No investment strategy can guarantee a 
profi t or protect against loss. All investments carry some level of risk, including the potential loss of principal invested.

LifeWorth is a part of Northwestern Mutual because they put integrity 
ahead of size, focusing on client and purpose before growth and profi ts.

Jacqueline Fish, Partner, LifeWorth Financial

“ ”




